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We work with the objective of being a reference in our sector, through the continuous 
searching for excellence and guaranteeing at all times the common weal.

Our goal is to be leaders in our province, due to a responsible business growth that guarantees 
at the same time, the well-being of the people and the respect and care for the environment.

“Naranjada al despertar”

Luz Castellón, hotel de espacios abiertos y atenciones culinarias.

…La propia directora oficia a veces de cicerone por el amplio y luminoso vestíbulo. Otras veces 
son los empleados de recepción quienes salen al encuentro del viajero con su sexto sentido: 
enamorarlo y retenerlo a comer, a dormir, a compartir sofá. El hotel se vuelve así de lo más 
apetecible para viajantes…

Fernando Gallardo
El País.  1-agosto-2014

VISION AND MISSION
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Since its inauguration in November 2004, at Hotel Luz Castellon we have been updating and 
adapting our services and facilities to guarantee innovation and continuous improvement of them.

The Hotel Sercotel Luz Castellon is located a few minutes from the city centre of Castellon de la 
Plana and 6 km from the beaches of the Azahar Coast. It has 144 spacious rooms including 32 junior 
suites, 6 panoramic double rooms, 2 deluxe executive rooms and 1 bridal suite. All of them equipped 
with the amenities and services of the most advanced hotels.

Lounges and Events
We have recently expanded our offer of lounges, offering 6 independent rooms with different 
capacities and styles. Lounges are perfectly equipped with the latest technology. This variety and 
versatility makes us the ideal setting for holding any kind of event.
Our great challenge has been to transfer to all our events the gastronomic excellence of our aQua 
restaurant. Our work is being recognized with awards such as the Sol of the Repsol Guide and 
the Big Gourmand of the Michelin Guide. Our added value is our careful restoration service with 
sensitivity for the authentic.
The experience of more than 12 years organizing congresses, banquets and meetings endorse and 
guarantee our success, whatever the “Momento con Luz” you want to share with us.

SOL
Guía Repsol

BIB GOURMAND
Guía Michelin

Aqua Restaurant
Our gastronomic bet, embodied in the dishes and menus of our Chefs, Pedro Salas and Sergio 
Rubio, allows the costumer to enjoy good product, simple conception, traditional and Mediterranean 
cuisine, as well as the poetry and emotional trait of avant-garde cuisine.

HOTEL LUZ
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COMMITTED TO SUSTAINABILITY
At Hotel Luz we contribute to Sustainable Development from the beginning, always betting on a management based on Corporate Social Responsibility.

Since we are aware of the responsibility of our own results, we carry out a management based on the needs and requirements of our stakeholders, incorporating these criteria in each work areas and 
guaranteeing an ethical and sustainable management.

We carry out our work always thinking about the customer welfare, offering our services with the highest professionalism, honesty and integrity.

In the same way, we incorporate the criteria of environmental sustainability and circular economy in the management of activities, always considering the environmental impacts derived from our 
actions to preserve natural resources, managing effectively the waste generated and reducing our emissions to fight the effects of climate change.

Our Social Performance
2015

Our economic performance
en 2015

Our environmental performance
2015 - 2020

34
jobs

Our goal:

-10%
reduction of energy 

consumption

+200
suppliers

5
different 

nationalities

Our goal:

-10%
reduction of CO2 

emissions

+20
trainees

11
social entities 
with which we 

collaborate

20%
revalued and recycled 

wastes
492.575€

paid in taxes
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COMMITTED TO SUSTAINABILITY

Our values
We base our corporate values on the incorporation, in all our decisions, of the Human Rights established by the United Nations, in the principles included in the Code of Ethics of Tourism of the World 
Tourism Organization and in the United Nations Global Covenant.
Our customers are our reason for being and that is because our values are aimed at both their well-being and our employees’.
Likewise, we are committed to establishing relationships based on trust and respect, equality, equity and consistency in our actions, with a personalized and close treatment and in a professional and 
efficient way.

People are always the first… Because the customers are our reason of being.

Commitment… Because we are committed to establish reliable and mutual benefit relationships.

Excellence…
Because we are professional and efficient and after receiving the feedback of all the stakeholders, 
we adapt ourselves to their requirements. We also modified, if it is required, all the services and 
processes to guarantee their welfare and the continuous improvement.

Responsibility… Because we optimize the resources, we ease the formation to guarantee a professional projection 
and we make profitable the company in a sustainable way.

Respect… Because we integrate equality, equity and coherence.

Kindness… Because we have dedication to service and our smiles are sincere.
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COMMITTED TO SUSTAINBILITY

Commitments as a firm
With the publication of the Ethical Code, at Hotel Luz Castellon we got involved to uphold the values set out there, to maintain healthy and respectful relationships with all stakeholders.

Sustainability policy
At Hotel Luz Castellon, we know that growing as a company starts with respect and consideration of the needs of all those people who make our work possible every day.
Therefore, from the outset, we have been incorporating the considerations of our stakeholders into the management of the activities, integrating them into decision-making and ensuring compliance 
with our Corporate Social Responsibility policy to ensure sustainable development.
The sustainable management of natural resources, close contact with our customers, equality and partnership between the people who make up our team and transparency in results are the basis of 
our sustainability policy, necessary to continue advancing in the consolidation of our vision as a responsible company.
Today, after almost 13 years providing our accommodation and catering services and being faithful to our ethical principles, we want to take a step further and carry out the implementation of a strategic 
sustainability plan that will allow us to continue advancing in accordance with these principles.

Promoting Human Rights, fundamental and universal rights according to the Universal Declaration of Human Rights of the United Nations.

General commitments Hotel Luz Castellon

Complying with and respecting national and international legislation and regulatory obligations.

Ensuring the confidentiality of the information of the company entrusted to us.

Ensuring that the internal regulations and actions of all employees are based on the principles and values of the company.

Ensuring the disapproval of behaviours by establishing monitoring and control mechanisms of the principles, values and commitments assumed.

Ensuring integrity by avoiding any conflict of interest that may put personal priorities before the collective ones. For this, the professional services of any family member 
(united by affinity or consanguinity) will not be contracted nor will any gifts be accepted for any concept without prior authorization from the hotel management.

Acting forcefully against any form of discrimination, thus ensuring equal treatment and opportunity.

Ensuring innovation, evolving and anticipating both the risks and the demands of our stakeholders. We adapt to the constant change to grow together in a sustainable way.
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COMMITTED TO SUSTAINABILITY

The key points to comply with the Sustainability Plan 2015-2020 are based on:

• The fulfilment of all legal requirements and commitments voluntarily acquired to 
guarantee the sustainable development and well-being of our customers.

• The promotion of Human Rights, fundamental and universal rights according to the 
Universal Declaration of Human Rights of the United Nations.

• The choice of local suppliers that guarantee products and services more sustainable 
and quality, compatible with our principles of sustainability.

• Responsibility of our results, always acting for the benefit of people.

• The adoption of criteria to reduce the use of natural resources in all our activities, 
which guarantee a sustainable use and consumption over time.

• Incorporating targets to reduce our carbon footprint to face Climate Change.

• The adoption of sustainable communication strategies that teach and sensitize 
our customers, our suppliers and our staff about the importance of protecting and 
preserving natural resources.

• Continuous leadership in the sector, innovation and evolution in advance to be able 
to address the potential risks and demands of different stakeholders.

• Active communication and openness in our results, as well as the integration of 
recommendations and concerns suggested by all stakeholders who could be affected 
by our activity.

This sustainability policy provides the framework for establishing and reviewing the sustainability 
objectives and targets assumed by the management of Hotel Luz Castellon and will be integrated into the 
current and future management of the company.
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SUSTAINABILITY PLAN 2015-2020
To carry out a continuous monitoring and guarantee the implementation of the established sustainability policy, at Hotel Luz Castellon we have implemented a strategic Sustainability Plan based on 
the fulfilment of a series of objectives established in a totally voluntary way.

The integration of the procedures included in the new Sustainability Plan 2015-2020, aims to reinforce our sustainable management, introducing a series of turning points that will allow us to improve 
our environmental and social performance.

Lines of action
The sustainability plan has an initial duration of five years and is based on the development of four main lines of action for the sustainable management of the entity:

Efficient energy 
management

Reducing Greenhouse 
Gas Emissions

Sustainable management 
of the natural resources 
and the minimization of 
the generated residues

Responsible social 
performance

Adopting energy efficiency strategies 
that allow us to reduce consumption 

by 10% and optimize its use by 2020.

To combat the Climate change, it is 
necessary to quantify our emission 
and to diminish year after year our 
carbon footprint. For it, we have 

established an aim of reduction of our 
carbon footprint of 10 % for the year 

2020.

The decrease of the use of natural 
resources, the choice of respectful 
materials with the environment and 

the sustainable management of 
the residues allows to combat the 

overexploitation and to diminish the 
environmental pollution. For the year 
2020, Hotel Luz commits to recycle 

and revalue at least 20 % of the 
generated residues.

The integration of the requirements 
of every stakeholders in our 
management, the choice of 

responsible and local suppliers and 
the collaboration with social entities, 
favour an environment of respectful 

work and facilitate the healthy 
relations with the different implied 

agents.
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COMMITMENT TO OUR CUSTOMERS
Our vision is that of being a reference in the industry and the first choice of the people at the moment of planning their trip, celebration or labour meeting.

This vision defines the effort and commitment of the staff of Hotel Luz Castellon and allows to offer exceptional sensations to our customers, making them feel special.

TripAdvisor Certificate of 
Excellence 2016

Average valuation of customers of Booking.com

Customer satisfaction
Our clear orientation towards people has allowed to obtain notable ratings in the different head offices of online reservation and in the valuations of the satisfaction surveys completed at the hotel. 
This fact has allowed to consolidate our position in TripAdvisor, being the choice number 1 of a total of 24 available hotels in Castellon, and from the year 2011 we hold the Certificate of Excellence.

Operators judgement during high season in 2015

Booking.com

Tripadvisor

Questionnaire

Sercotel

8,6

8,6

8,6

8,6

8,5

8,6

8,6

8,6

8,6

9,5

8,6

8,6
July

August

September
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COMMITMENT TO OUR CUSTOMERS

Few comments…

“Desde la entrada a la salida del Hotel el trato fue maravilloso, el hotel 
me encantó y su situación perfecta. Tengo que puntualizar que días 
antes llamé al hotel por tener un imprevisto y en todo momento me 
facilitaron todo. Gracias a todos y no dudo volver de nuevo.”

“Es el mejor hotel de Castellón con diferencia no sólo por las 
instalaciones sino por la amabilidad del personal del hotel que hace 
que tu estancia sea inmejorable. Además el restaurante Aqua que 
tiene el hotel tiene una carta que no te puedes perder.”

“El restaurante es sencillamente excepcional, muy recomendable. La 
relación calidad precio y la originalidad de sus platos extraordinaria.”

“Chambre spacieuse, une très bonne literie, parking privé, propreté 
irréprochable. Repas au restaurant de l’hôtel à ne pas manquer. Un 
menu à 22 euros digne d’un repas gastronomique. Avec un petit 
supplément homard au menu. Jus de mandarines de jardin: un régal!”

“Excellent room, spacious, clean and modern. Large terrace with 
views of the city. Reception very Helpful. Thoroughly recommended 
for a weekend break.”

11
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Service valuations in 2015

COMMITMENT TO OUR CUSTOMERS

New department of customer service
In order to give a better support to all our customers, in May 2016 there will be created a specific department that gives exclusive support to the suggestions of our customers.
This department will have as principal aim contribute to the improvement of the relations with the customers and make more positive their stay.
In addition, all the stays have a satisfaction questionnaire that can be refilled by the customer to evaluate his stay, to propose measures of improvement or to claim any possible disadvantage that 
could have suffered during his stay.
The new department will manage all the comments received in our questionnaire or across the different operators online.

In agreement to the valuations:

The computerized system BIRD agglutinates all the customers’ cards in which there are reflected personalized aspects as:
 - Realized requests
 - Suggestions for future stays
 - Previous experiences
Our aim is of being attending to all the requests and suggestions realized by the customers to improve the quality of our services and to guarantee future and more satisfactory stays and personalized 
to the needs of every guest.

Location

35

175

Comfort

17

192

Quality - price
relation

19

190

Facilities
and services

16

193

Staff

18

192

Cleanliness

14

196

Negative valuationPositive valuation



Negative valuation
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Board of 
Directors Principal

Maintenance

Administration 
and purchases Waiters

Head office of 
Reservations

Helpers

Commercial 
department

Dishwasher

Cooks

Kitchen chief

Chambermaids

Second 
HousekeeperReceptionists

LoungeCuisineHousekeeperLobbyAdministration

OUR STAFF
At Hotel Luz, we rely on an exceptional team of workers. Our principles are ruled by the team spirit, the equality, the honesty and the transparency.
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OUR STAFF

In 2015 we rely on a work team composed by 34 people, of which, 50 % were women and 18 
% of the staff were of foreign origin.

Distribution by country of origin

Uruguay

Romania

France

Belgium

Italy

10 2 3

Healthy and resilient organization

From 2014, we collaborate with the University of Castellon Jaume I in the research project 
Wont, from the Model HERO (Healthy and Resilient Organizations) 
The evaluation is carried out in two periods of time (T1 and T2), attending to the perception of 
such different key agents as the direction, the employees, the supervisors and the customers.
The results of the above-mentioned study demonstrated an improvement over time of the 
healthy practices of the company.

Men
Women

65%

35%

Gender Distribution National Distribution

82%

18%

Spain Abroad

Continuous training plan
To guarantee a high professionalism in our services, at Hotel Luz we carry out of constant 
form an external training plan that allows to the whole staff to extend the knowledge and skills 
of the sector favouring the professional development.
The training plan is checked annually and includes, not only technical formations of the 
sector but also formative courses to promote the aptitudes of the employees, to improve 
their physical and psychological condition and to promote the teamwork and the partnership.

Technical formation

Master in Coaching and 
Leadership.

Labour risks courses, measures of 
emergencies, first aids, charges, 
etc.

Courses on key competences, 
attention and customers’ loyalty.

Language courses for all 
the departments, as well as 
specialized courses of Marketing 
in Internet and marketing for hotel 
establishments.

Food manipulator, taste test, cut of 
ham and professional training for 
the employment courses.

Good environmental practices 
courses.

Meetings of meditation for 
employees.

Meetings of chiropractic and 
osteopathy.

Discounts for employees in 
gymnasia. Discounts in nurseries 
and in senior centres.

Economic benefits applied in 
medical insurances.

Project Wont of psychosocial 
prevention and healthy 
organizations.

Group and personalized meetings 
of coaching. The aim is to evaluate 
the professional competences 
of the personnel as well as the 
personal concerns, contributing 
psychological tools to improve the 
emotional management.

Emotional intelligence courses.

Physical health Psychic health
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OUR STAFF

Working at Hotel Luz Castellon
We collaborate with numerous labour insertion institutions and contribute to the training of 
future professionals of the sector offering practices in our facilities. In 2015, we collaborate 
with the following entities:

Equality and conciliation
At Hotel Luz Castellon we have been developing for years a policy of equality and conciliation 
of work and family life, based on the values of equal treatment and opportunities between 
women and men.

In this way, our principles integrate the gender perspective in the management of the 
company, so that decisions are made considering the interests and needs of both women 
and men.

We facilitate the reconciliation of personal, family and work life of the people who form our 
team in a way that does not obstruct the consolidation or promotion of staff.

We study case by case the personal characteristics of each member of the team and try to 
adapt the schedules according to their needs, regardless of gender.

In this sense, our objectives linked to the present sustainability plan for the period 2015-
2020 include: the promotion of loyalty and the reduction of staff turnover; the integral 
development of the professional career of each employee, so that they are more efficient and 
autonomous and the improvement of the emotional management, to guarantee a suitable 
work environment and an increase of the happiness of our equipment.

We believe that all professionals must have an opportunity, regardless of their experience 
and therefore we value the skills and abilities of each person, ensuring their internal training 
over time and allowing their promotion progressively, respecting the seniority and valuing the 
merits acquired in the company.

We are committed to multidisciplinary training, so that each of the people who form the work 
team can play different roles and demonstrate their skills in a totally autonomous way.

PRACTICAL INTERNSHIP

Waiter and cook’s assistants.

Situation of Administration and Management of 
Finances.

Reception staff.

Administrative staff.

Direction and production in kitchens.

Lounge, kitchen and rooms staff.

Direction and management staff.

Kitchen and lounge staff.

Administration Department.

Lounge staff.

Integrated Centre for Vocational Training Costa 
Azahar.

High School el Caminás.

Integrated Center of Vocational Training Costa 
Azahar and UJI with the Diploma of Tourism.

Office of professional insertion and practical 
internships (OIPED) of the Universitat Jaume I.

CDT Castelló, Valencian Tourism Agency.

Spanish Red Cross, project “Incorporates training 
points” through an agreement of the Employment 
Plan 2016.

Universidad Iberoamericana UNIBE, Dominican 
Republic. Collaboration agreement for trainees.

Training point Incorporates the Fundació Tots Units 
of Villarreal.

Erimar Training.

Fundación síndrome de Down Castellón.

ENTITY
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SUPPLIERS AND RESPONSIBLE PRODUCTS
At Hotel Luz Castellon we have a close and faithful relationship with our suppliers of products and services.
We conduct a supplier choice based on sustainability criteria to ensure a fair supply chain and a high-quality product.
The choice is based on social criteria, such as trust, proximity or legal form; environmental criteria such as the choice of local suppliers and economic aspects based on a short supply chain.

Trust and relationship

Legal form

Size

Population size

We value the antiquity of the relations with our suppliers and the close 
treatment.

We prioritize the choice of social insertion companies.

We favour relations with SMEs and micro-SMEs.

To avoid the impoverishment of rural areas, we give priority to 
companies located in areas with lower population density.

Social criteria

Certifications in environmental matters

Proximity

We value all types of environmental certification that guarantee the 
quality of the product without harming the environment.

Proximity products reduce emissions from transport and, therefore, 
their carbon footprint.

Environmental Criteria

Supply chain

Proximity

Price

We consider the entire supply chain favouring the shorter ones in which 
an ethical economic distribution is guaranteed.

We choose local suppliers primarily in order to foster the growth of the 
local economy.

We choose suppliers to set fair prices based on the quality of the 
service or product.

Economic criteria



SUPPLIERS AND RESPONSIBLE PRODUCTS

For the choice of products, especially the food products we serve in our restaurant and 
cafeteria, our purchasing department has a selection guide based on sustainability criteria, 
updated annually.
Our chef can design both daily menus and those for special occasions, choosing products 
that favour environmental and social sustainability.

Following our philosophy of excellence in service, we adapt the menus for any type of food, 
proposing menus for coeliac, allergy sufferers, intolerants, vegans, vegetarians, etc.

18

Less packaging, returnable or in 
bulk products.

Proximity products.

Products made with sustainable 
production techniques.

Ecological product certifications.

Fresh and seasonal food.

Respectful of biodiversity meat and 
fish.
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THE SOCIETY
Our activity depends directly on the social environment and therefore our involvement with sustainability encompasses not only environmental but also economic and social aspects.

As a mission, we assume that our people, whether employees, suppliers, customers or neighbourhood associations, get a better welfare. To this end, our labour practices foster social cohesion and 
empathy for all stakeholders and for society in general.

The integration of Corporate Social Responsibility into our management allows us to consider the needs of each of these stakeholders, which are likely to be affected by our activity. This is a valuable 
tool for self-diagnosis and an engine of change that allows us to improve day by day in the provision of our services.

CSR Committee of Castellon
Hotel Luz has been part of the CSR Committee of Castellon since its inception.

The Social Responsibility Committee of Castellon was created in 2008 and brings together around forty 
large companies, SMEs and micro-enterprises, professional associations, public entities and NGOs 
working in the province of Castellon. Its main objective is to put in value the good practices in CSR 
matters in the companies of Castellon and to serve as an engine in the consolidation of responsible and 
sustainable companies.

Because of this adhesion, it has been the annual collaboration in the event “Networking of the CSR 
Committee of Castellon “. This event favours the meeting between companies and unemployed people 
to exchange experiences and promote the employability of groups with greater difficulty in finding a place 
in the labour market.

In its second edition, held in 2016, 60 people met with human resources representatives from 30 firms in 
the province to receive expert advice. In parallel, four other companies participated in the realization of 
training workshops. Our collaboration basically consists in the transfer of space, in the active participation 
of our director giving a training workshop and in the diffusion of the event to all our collaborators.



THE SOCIETY
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Networking Congress CSR Committee of Castellon in its 
second edition at Hotel Luz Castellon
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Likewise, the Hotel Luz collaborates with numerous NGOs and Social Entities in various 
projects.

This collaboration ranges from the assignment of spaces to free cooking courses, the transfer 
of rooms, the provision of financial contributions or the donation of surplus food to different 
hostels in the area.

Cultural Integration
The Hotel Luz is situated in a privileged environment in the city centre of Castellon de la 
Plana.

Its people, its culture and its experience in the tourist sector make this capital a city full of 
surprises and pleasures available to all tourists.

We offer all the necessary information to know our city and our culture. From city tours 
(to visit its monuments or go shopping), to the most varied activities available to enjoy the 
splendid beaches of Castellon or the most beautiful mountain routes.

In addition, we collaborate with different Tour Operators to offer routes and complementary 
activities, thus expanding our offer.

Our objective is to promote sustainable tourism, which incorporates activities that promote 
the awareness of tourists and put in value the cultural and ecological heritage of our area.

THE SOCIETY
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Active communication
We believe in dialogue and transparency and we know that communication is extremely important to guarantee the well-being of everybody.

We have an interactive and accessible website that allows you to book a room quickly, to know the seasonal menus and the prices of the restaurant Aqua, consult the valuation of our customers or to 
know the most emblematic spaces and monuments of the culture of Castellon.

We belong to the Association AD Comunica, Association for the Development of Communication.

It is a non-profit organization promoted by university professors, directors of communication of private companies, and directors of mass media. It is dedicated to the promotion and development of 
communication.

We always try to find the best route of communication with the objective of obtaining an adequate feedback and guarantee a bidirectional communication.

In addition to the conventional channels of communication, we have different digital channels that help us communicate our information actively and allow all our customers to know first-hand the 
updated information.

In our website www.hotelluz.com  you will be able to know all the wide variety of services that the Hotel Luz offers, to reserve room or to know the opinion of our customers.

Likewise, through the social networks we communicate directly all the information regarding the recent activity of our company and the available offers in real time.

www.hotelluz.com 3.588 followers

THE SOCIETY
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THE SOCIETY
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ENVIRONMENT AND SUSTAINABLE DEVELOPMENT
One of our main objectives is to make our activity compatible with the protection of the environment.
To this end, a series of environmental indicators have been established in the 2015-2020 Sustainability Plan. This allows us to measure our environmental performance and improve year after year in 
the reduction and optimization of energy use, the gradual reduction of our emissions, the protection and preservation of natural resources and the sustainable management of the waste we generate.

Energy
The energy consumption of our facilities represents an important contribution to the generation of greenhouse gas emissions.
In our hotel, we have numerous zones divided among the 8 floors that make up the building.

Floor 8

Parking. Permanent lighting and timers. Electric car chargers.

Great Lounge

Bohemia

Rooms

Rooms

Rooms

Rooms

Suite

Rooms

Suites

Floor 7

Floor 6

Floor 5

Floor 4

Floor 3

Floor 2

Floor 1

Floor 0

Basement
-1 and -2

RoomsGym

HallToiletsLobbyKitchenRestaurant Aqua

BorealAustralCommon areas and ofices
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ENVIRONMENT AND SUSTAINABLE DEVELOPMENT

Therefore, we consider it imperative to adopt efficient energy management strategies that 
allow us to optimally manage the energy consumption of each of the plants that make up 
Hotel Luz Castellon.

In 2015, a total of 45678 customers came to our hotel and generated 740,527 kWh derived 
from the consumption of electricity and 481,549 kWh from the use of natural gas.

In contrast, in 2016, increasing the number of customers, we maintained the energy 
consumption and we managed to reduce natural gas consumption by 1.63%.

Our aim is to reduce these consumptions year after year by adopting energy efficiency. To do 
this, the following actions will be carried out:

• Replacement of obsolete lamps with low energy lamps.
• Installation of detectors of presence in corridors and zones of little busy areas.
• Installation of a renewable solar energy generation system.
• Sensitizing posters for the optimization of customer consumption.
• Trainings among staff to identify optimal rate periods, optimum room temperature, 

etc.
In the same way, we conduct periodic training on good practices in the use and consumption 
of energy appropriate to each job. The purpose of these training courses is for all staff to be 
aware of the environmental importance of the misuse of energy and natural resources.

We have a manual of good environmental practices based on the inefficiencies detected, 
which defines the necessary actions for each job and stipulates how to carry out the functions 
in a sustainable way.

Emissions and carbon footprint
The carbon footprint counts the total emissions of Greenhouse Gases (GHG) emitted by 
direct or indirect effect by an individual, organization or event.
It is a valuable tool to account for the CO2 emissions generated by our activity and to 
determine our contribution to Climate Change.
Therefore, we calculate the emissions derived from our activity periodically and we establish 
reduction measures that allow to move towards a low carbon economy.
In 2016, we managed to reduce our carbon footprint by 1.93% and our goal is to reduce it 
further year after year.

Electricity consumption kWh

Gas consumption kWh

CO2 footprint (kg CO2)
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ENVIRONMENT AND SUSTAINABLE DEVELOPMENT

In our hotel we promote sustainable mobility, indispensable criterion to reduce our carbon 
footprint and to promote a cleaner mobility between our staff and our customers.

Natural resources and waste management
At Hotel Luz Castellon, we select products and materials based on sustainability criteria that 
ensure a product life cycle with less environmental impact.
We carry out green purchasing policies and our goal is to reduce year after year the use of 
unnecessary materials and products in offices, laundry and kitchens; Reducing the amount 
of paper printed, cleaning chemicals and foods that come from long distances.
Likewise, we establish policies to reduce the use and consumption of water as it is a very 
precious and scarce commodity, especially on the Mediterranean coast.

Water consumption
Ask at the lobby for Bicicas bonuses for 
bicycle rental, bus tickets or TRAM.

In our parking, you can charge your electric 
vehicle.

If you prefer, our staff can call a sustainable 
taxi to take you to the airport.



ENVIRONMENT AND SUSTAINABLE DEVELOPMENT

Besides, we believe that reducing waste generation is of vital importance. Therefore, we 
select products that incorporate a reduced, returnable or recyclable packaging.

We contribute to the daily recycling by correctly managing the waste of paperboard, 
packaging and glass.

For this reason, we collaborate with the social entity PATIM in the project Aceitesolidario, 
allocating all the oil of our kitchens for valorisation as biofuel.

Likewise, and to avoid food waste, we allocate excess food to Caritas social kitchens.
 
In addition, we try to sensitize our restaurant and cafeteria customers to avoid food waste, 
even though a sizing is done to ensure zero waste.

In like manner, and to raise awareness among all our customers about the importance of 
Sustainable Food, we have a breakfast based on proximity products, seasonal foods and 
with a reduced ecological footprint.

SUSTAINABLE
BREAKFAST

We are implementing our sustainability plan and we 
appreciate your full cooperation.

Please consume seasonal and proximity products and only 
serve the amount of product you are going to consume. 
This guarantees a sustainable use of natural resources, 
encourages the development of the local economy and avoid 

wasting large quantities of food.
Hotel Luz allocates all non-reusable perishable products to 

the NGO Caritas.
A million thanks for your collaboration.
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TRANSPARENCY AND CODE OF CONDUCT
At Hotel Luz Castellon we assume all our obligations with and for our stakeholders, recognizing the responsibility of our results and communicating our actions in a totally transparent way.

We have an accessible Ethical Code of Conduct to all stakeholders from our corporate website, which reflects the ethical principles of our company and our commitment to each of them.

The fulfilment of this code by all the Hotel Luz Castellon staff is of vital importance to guarantee the well-being of all our customers.
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